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Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks)  

Answer ALL the questions. 

1. What are the benefits of working in E-commerce? 

 Cøn¯ ÁÈ ÷Áø»°ß |ßø©PÒ ¯õøÁ? 

2. What do you mean by product suitability? 

 ö£õ¸Ò ö£õ¸zu® GßÓõÀ GßÚ? 

3. What do you mean by C2C? 

 ~Pº÷Áõº Cμsk ÁõiUøP¯õÍº Gß£uß ö£õ¸Ò 

GßÚ? 

4. What do you mean by government to business? 

 Aμ\õ[P® Cμsk ÁoP® GßÓõÀ GßÚ? 

5. What do you mean by electronic interchange? 

 ªßÚq uμÄ £›©õØÓ® GßÓõÀ GßÚ? 
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6. What do you mean by e-procurement? 

 ªß öPõÒ•uÀ GßÓõÀ GßÚ? 

7. What are URLS? 

 URLS GßÓõÀ GßÚ? 

8. What do you mean by internet explores? 

 Cßhº ö|m GUì¨ ÷£õμº GßÓõÀ GßÚ? 

9. Explain role of website in B2C E-commerce. 

 B2C ªsnÝ ÁºzuPzvÀ Cøn¯ öuõh›ß £[S 

GßÚ? 

10. List out various browsers. 

 E»õÂ ÁøPPøÍ SÔ¨¤kP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions. 

11. (a) Explain adoption of E-commerce. 

  Cøn¯ ÁÈz ÁoP HØø£ ÂÍUSP. 

Or 

 (b) Explain any five factors promoting  
E-commerce. 

  ªßÚq ÁºzuPzøu FUSÂUS® I¢x 

PõμoPÒ ÂÍUSP. 
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12. (a) Explain major activities of B2C E-commerce. 

  B2C–°ß •UQ¯ ö\¯À£õkPøÍ ÂÍUSP. 
Or 

 (b) Explain the advantages and disadvantages of 
internet action. 

  Cøn¯ ö\¯¼ß |ßø© ©ØÖ® wø©PøÍ 

ÂÍUSP. 

13. (a) Write a short note on C2B and B2G. 

  ]Ö SÔ¨¦ ÁøμP C2B ©ØÖ® B2G. 
Or 

 (b) List out various types of E-market. 

  ªß \¢øu°h¼ß ÁøPPøÍ Á›ø\¨£kzxP. 

14. (a) Explain categories of internet data. 

  Cøn¯ uμÄ ¤›ÄPøÍ ÂÍUSP. 

Or 

 (b) What do you mean by internet and list out 
its advantages? 

  Cøn¯ öuõhº GßÓõÀ GßÚ? Auß 

|ßø©PÒ ÂÁ›. 

15. (a) Examine the role of website in B2C  
E-commerce. 

  B2C ªß ÁoPzvÀ Áø»zuÍzvß £[QøÚ 

öuÎÁõUSP. 
Or 

 (b) Explain the role of website. 

  ªßÚqÂß £[øP ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain in detail the various marketing forces 
inflation E-commerce.  

 ªß ÁºzuPzøu £õvUS® £À÷ÁÖ \¢øu°hÀ 

\UvPøÍ¨ £ØÔ Â›ÁõP ÂÍUSP. 

17. Briefly explain model of B2C. 

 B2C–°ß ©õv›PøÍ £ØÔ Â›ÁõP TÖP. 

18. Explain the relationship of B2B E-commerce with 
perspectives. 

 ÁoP ªß ÁoPzxhõÚ ÁoP EÓøÁ 

•ß÷ÚõUSPÐhß ÂÍUSP. 

19. Explain the evolution of internet. 

 Cøn¯uÍzvß £›nõ© ÁÍºa]ø¯ ÂÍUSP. 

20. Explain website resign principles of E-commerce. 

 ªß ÁoPzvß Áø»zuÍ ÁiÁø©¨¦ 

öPõÒøPPøÍ ÂÍUSP. 

——————— 


